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Rank System
   Recom

m
ended G

row
th Phases

Level

Bronze
Points 

2,000 GV

Earn an average of

$277
 USD  

per m
onth*

Phase I

Level 

Silver
Points 

4,000 GV

Earn an average of

$655
 USD

per m
onth*

Phase II

Level 

G
old

Points 

10,000 GV

Earn an average of

$1,497
 USD 

per m
onth*

Phase III

Level 

Platinum
Points 

30,000 GV

Earn an average of

$4,078
 USD  

per m
onth*

Phase IV

Level 

Em
erald

Points 

60,000 GV

Earn an average of

$5,414
 USD  

per m
onth*

Phase V

Level 

D
iam

ond
Points 

100,000 GV

Earn an average of

$14,778
 USD

per m
onth*

Phase VI

Tw
o w

ays to generate volum
e:

1) N
ew

 Associate volum
e

2) Residual CP volum
e

For m
ore detailed inform

ation on Univera’s Associate Com
pensation Plan, see your Univera Associate.

These figures are m
athem

atical projections based on hypothetical, optim
al conditions and should not be considered guarantees or projections of your actual 

earnings or profits. Any representation or guarantee of earnings, w
hether m

ade by Univera or an independent Univera Associate, w
ould be m

isleading. Success 
w

ith Univera results from
 successful sales efforts, w

hich require hard w
ork, diligence, and leadership. Your success depends on how

 effectively you exercise these 
qualities. Product com

m
issions w

ill be converted into Canadian currency based on the previous m
onth’s average exchange rate.

N
ote: 60%

 of all Univera Canada Associates (excluding the low
est and highest 20%

 incom
e earners) earned betw

een $45 CAD and $904 CAD betw
een January 

2009 and Decem
ber 2009.

Enroll 4 Custom
ers/ 

Associates

W
idth G

oal
Ideal Goal: 20 Frontline 
Custom

ers/Associates w
ith 

at least 4 of them
 being 

building Associates

Add an additional 4 
Custom

ers/Associates for 
a total of 8

Add an additional 4 
Custom

ers/Associates for 
a total of 12

Add an additional 4 
Custom

ers/Associates for 
a total of 16

Add an additional 4 
Custom

ers/Associates for 
a total of 20

Custom
ers/Associates

675 BV

675 BV

675 BV

BRONZE

Custom
ers/Associates

BRONZE

BRONZE

BRONZE

SILVER

BRONZE

Custom
ers/Associates

SILVER

SILVER

SILVER

GOLD

SILVER

Custom
ers/Associates

GOLD

GOLD

GOLD

PLATINUM

PLATINUM

Custom
ers/Associates

GOLD

GOLD

GOLD

EMERALD

GOLD

Custom
ers/Associates

PLATINUM

PLATINUM

PLATINUM

DIAMOND

Add an additional 4 
Custom

ers/Associates for 
a total of 16


