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Rank System

Recommended Growth Phases Width Goal

Level Phase | 4 ﬂdﬁd _n%m_ 98_“\ Mo Frontline :
Earn an average of °w ustomers/Associates wit
wqo :Nm @ Customers/Associates at _mmmﬁ h O_.,_“Im—j _um:,_m
Points WNNN usD - - /v. building Associates
2.000 GV per month® m m m% Enroll 4 Customers/
! Associates
Level Phase Il &
mm —<m—. Earn an average of w
Customers/Associates
Points Mmmm usb u " /u Add an additional 4
h* z z z Customers/Associates for
4,000 GV per mont 2 2 g
@ e @ a total of 8
Level 1:”“” —= a
mo-m Earn an average of 3
Customers/Associates
/ e
Points m._-h.mﬂ UsD o o /R. w Add an additional 4
10.000 GV per month* = = Mﬂ m Customers/Associates for
X . . @ @ a total of 12
Level 1—.—9%@ _< W #é*‘
H Earn an average of E
1— m”— : = 3 M Customers/Associates
Points %h-Oﬂm usb //.R Add an additional 4
per month* = = = s Customers/Associates for
30,000 GV X 3 3% ¢
v a total of 16
Level 1—.—me < M ﬂé*‘
Earn an average of i
m—smqm —Q W Customers/Associates
Points %m 414 o5 //.M Add an additional 4
m< per aua__* = = a z Customers/Associates for
60,000 X :f R &
g a total of 16
Level 1:”%0 <_ nmv ﬂé*‘
= Earn an average of =
U—m 30:& M Customers/Associates
Points %.—h_ﬂﬂm usb = s /#D Add an additional 4
per month* 2 2 mﬂ a Customers/Associates for
,_QQ_.QOO ﬁ.._< m m m e a total of 20

Two ways to generate volume:

1) New Associate volume

2) Residual CP volume

For more detailed information on Univera's Associate Compensation Plan, see your Univera Associate.

These figures are mathematical projections based on hypothetical, optimal conditions and should not be considered guarantees or projections of your actual
earnings or profits. Any representation or guarantee of earnings, whether made by Univera or an independent Univera Associate, would be misleading. Success
with Univera results from successful sales efforts, which require hard work, diligence, and leadership. Your success depends on how effectively you exercise these
qualities. Product commissions will be converted into Canadian currency based on the previous month's average exchange rate.

Note: 60% of all Univera Canada Associates (excluding the lowest and highest 20% income earners) earned between $45 CAD and $904 CAD between January
2009 and December 2009.




